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Lion new 


days of business ex- 
pansion and activity 
in the Southwest an 
old institution leads 
the march of progress among its kind... 
The Dallas News and The Dallas Journal 
‘asl outstripping all other newspapers of 
Texas in circulation gains.....sweeping on 
and on to new attainments founded upon 
the character....the integrity....the complete- 
ness and interest-winning genius that has 
marked the products of this institution 
since 1842. 






























































Tbe Dallas Morning News 
The Dallas Joarnal 
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Watch for the Announcement 
of the Opening of our new 


Elm Street Addition... Thru 
lobby from Main to Elm 


Better Service 
Greater (Convenience 


AMERICAN EXCHANGE 
National Bank. 


Constructive , Banking... 
since | 1875 
\ 


DALLAS 


TEXAS LEADING. BANS ee 
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This is the first of a series of edito- 
rials written by members of the Dal- 
las Advertising League on the general 
subject of “Advertising” in Dallas. 


Greater Dallas 


HAT made Greater Dallas 

Great? The world is rap- 

idly becoming Dallas-con- 
scious, but what started all this move- 
ment toward and in Dallas? True, the 
growth of Dallas has been parallel 
with the development of the South- 
west, but Dallas has been a different 
Dallas the last twenty years. 


Briefly stated, the difference between 
the Dallas of twenty years ago and 
the Dallas of today is the Dallas 
Spirit. The far-famed Dallas Spirit is 
not merely a pretty name—it is an 
actuality and the wonderful thing 
about it is that it works, and works 
twenty-four hours daily. It gets in you 
and you just have to go out and do 
something for Dallas. 


What started this Dallas Spirit? At 
present every organization and nearly 
ever citizen is dispensing the Dallas 
Spirit, but who started it? Tracing it 
back, I find that the Dallas Spirit is 


twenty-one years old. 


In 1908 Dallas had no luncheon 
clubs, no booster organizations and no 
Dallas Spirit. Dallas was a prosperous 
Southwestern city of some 85,000 
folks who were passively proud of their 
city’s growth. Then someone had an 
idea and a group of inspired men met 
and organized the Dallas Advertising 
League and said, “We will first sell 
Dallas to our folks and then we are 
going to sell Dallas to the world.” 


These men knew that Dallas was 
blessed geographically and climatically 
and that it was the natural center of 
a new and rapidly growing Southwest 
and that it was surrounded by a won- 
derfully rich territory. But they also 


knew that the rest of the world did not know these facts. 
The Dallas Advertising League got busy. 


The Dallas Advertising League was among the first, if not 
the first, luncheon club in Texas. All the progressive business 
and professional men belonged to it; there was nothing else to 


By ALFONSO JOHNSON 
Titche-Goettinger Co. 


On The Cover 


Add ‘tion of a sixth floor to the Dallas 
Chamber of Commerce Building on the 
corner of Commerce and Martin Streets 
is being rushed to completion and will be 
ready for occupancy shortly after Sep- 
tember 1. 

The steadily expanding activities of 
the Chamber of Commerce made neces- 
sary the additional space. 


It is tentatively planned to turn the 
second floor of the building into an audi- 
torium and to re-locate othces now on 
that floor. About half of the new floor 
will be used by the new district office 
of the Department of Commerce. The 
other half will be utilized for general 
departmental offices. 


SS 
In This Issue 
Page 
COTS ¢. LS || ae nc a ee 4 
CT. aS a ee ee ee 6 
Nine Trunk Railroads...................:...:...... 9 


Not Every Hold-up Man Carries a Pistol 10 
Prosperity is Promised by Cotton Pros- 


SPR ees san cena rccaecs Base ea deesieceuseeie tess -s ous 11 
BRBMRIEE SBOE AVNDID oo oo Soo Sccae sc ocsceesncvcendssiue 11 
Watching. Dallas Grow............20..20...000.-- 12 
Summary of Dallas Development............ 13 
Junior Chamber News....................-0-------- 14 
Levee District News ...............-.. 15, 16, 17,18 
Keeping Up With Busy Dallas................ 19 
What Dallas Industries Are Doing........ 20, 21 
Who's Where in Dallas:.......:......-0:20:.... 30 


of more civic minded, community- 
building men than any club in Dallas 


The Advertising League is proud 
of its record of twenty-one years 
in which it has never failed to 
have a weekly meeting; it is proud of 
the men it has produced and loaned 
to other clubs; it is proud that it 
brought to Dallas the first big conven- 
tion—the A. A. C. of W. in 1912— 
that first focused national attention on 
this city. 

Industrial Dallas, Inc., has gone over 
big, but years ago when community 
advertising was young, members of the 
Advertising League sat around the 
luncheon tables and planned and 
hoped for an Advertise-Dallas cam- 
paign. The undying faith of Ad 
Leaguers finally convinced enough 
other business men of the fundamental 
soundness of community advertising 
to launch the Industrial Dallas, Inc 
program. 


The Advertising League handled 
the organization work necessary to 
put over the Ulrickson Plan and the 
citizens voted $23,900,000 in bonds 
to provide facilities for a city of a 
half million population. 

The Advertising League raised 
$10,000 to decorate the streets for the 
Rotary International convention. The 
League is active in every campaign 
for funds; it wants to advertise Dallas 
but first it wants Dallas to have things 
worth advertising. When Morris Gest, 
the theatrical producer, came to Dal- 
sla it was the Advertising League 
that helped persuade him to bring The 
Miracle here. 


The Better Business Bureau, one 


of the most effective builders of confidence in modern busi- 


ness, is a favorite child of the Ad League. The Advertising 


join. Men who are now heads of great ‘firms in‘Dallas were. Spirit. 


then young men and they started something that wil! never be 
stopped... A successful business man recently said, “The Dallas 
Advertising League has been responsible for the development 
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Forum, formerly known as the study Division, has trained many 
Dallas men to think and speak on their feet. 
What made Greater Dallas Great? It was and is the Dallas 


And in the beginning was the Advertising League! and now 
after twenty-one years of continuous service to Dallas, the 
League is still constantly and constructively working. 
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The ‘Printing “Press is the only micro- 
| phone from which you can broadcast 
} direct to the business desk.-------- 
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If you have a product or a service that is used 
by business men, in the course of business, the only 
| way you can broadcast the nature of that service 
is through a printing press. 








Every man, when he reaches his office, tunes 
| in on the morning mail. And throughout the 
| day, as the postman returns on second and third 
deliveries, the tuning in process goes on. 


That which is interesting gets attention. If 
the story is presented strong enough, a sale is cre- 
ated then or eventually. 


Think of the printing plant at Boyd's as a 
huge broadcasting station. From it every day go 
thousands of mailing pieces to tell of a service or 
of aproduct. You can broadcast from this station | 
at remarkably low rates. | 


Telephone 2-8043 or 2-8044. | 
| 
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BoYD PRINTING COMPANY 


1323-25 Woop STREET — PHONES: 2-8043; 2-8044 
DALLAS, TEXAS . 
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(EDITORIALS } 


An Invitation 


Every member of the Dallas Chamber of Commerce is invited—urged—to use to 
the fullest this organization, in whatever capacity it may be needed. 


The Dallas Chamber has sponsored or aided in practically all great civic under- 
takings and has achieved outstanding success in many of them. But civic develop- 
ment, though the fundamental plan back of a chamber of commerce, is not its sole 
aim. There is definite service to be rendered members and unless this is accomplished 
the organization is not efficiently performing its duty to each individual member. 


With its thousands of supporters, however, the officers and staff cannot foresee 
every opportunity and each member may possibly benefit himself and strengthen 
the Chamber of Commerce by using it regularly, whether it be for some relatively 
unimportant bit of information called for over the telephone or a vital problem of 
business requiring the study of one or more departments. 

There are two motives back of the Dallas Chamber of Commerce: Service to the 
city as a whole and service to individual members. Members may assist in the first by 

co-operation, in the second by making their wishes known, by telephone, letter or 


personal visit. 


PY > 


Is Dallas Air-Minded? 


In the memory of even the youngest men there was a time when a man who had 
ridden in an airplane was a man-set-apart. He was lionized by the girls, secretly envied 
by his mates and much looked-up to by children. Today there are comparatively few 
who have not been up, at least for a short “hop.” A man.of thirty who has never 
been off the ground is more of a novelty than one who has. The crowds that frequent 
Love Field each Sunday, as high as 15,000 on good days, is testimony of the fact that 
fear of the air is passing rapidly. Husbands do not hesitate to take their wives up and 
children are permitted by their parents to experience the novelty of looking down on 
the city from 2,000 feet. The recent visit of several trimotored Fokker airplanes 
under the auspices of the Texas and Pacific Railway, with the hint that some passen- 
gers would be taken up during the stop, pulled such a crowd of prospects that the 
ships were forced to remain long over their scheduled time to accommodate everyone. 
As the men, women and children peered out through the small windows at the 
crowd there were no tense, alarmed faces. Rather they showed joyous anticipation. 
Dallas is decidedly air-minded and those aviation executives who choose Dallas for 
their Southwestern operations will find a psychological condition here that cannot 
help but reflect favorably on their business. 


Qowowrny-o~a> 


Beauty in Commerce 


Elsewhere in this issue is told the story of how the Neiman-Marcus Beauty Shop 
was announced winner of a new building contest. Among the large number of new 
buildings erected between June, 1928, and June, 1929, this was chosen as the most 
beautiful downtown structure. That the judges had difficulty in determining the 
winner is evident to the eye of the casual investigator who sees in the new buildings 
now going up something more than utility. Modern efficiency need not be sacrificed 
for beauty, as is being shown every day in such buildings as the new Telephone 
Building, Titche-Goettin#er’s. new home, and any number of others. No longer is an 
architect, contractor or owner content with four walls, intervening floors and walls and 
a roof. The result has been a skyline that is not only impressive in size but in beauty— 
as anyone who has driven across the Oax Cliff-Dallas viaduct late in the afternoon 
can well bear witness. Dallas has long been known as a “city of beautiful homes.” 
It can now claim the unique designation “a city of beautiful commercial buildings.” 


DALLAS 





THE LAST Fifty YEARS 
Are the Brightest 


The invention by Thomas A. Edi- 
son of his incandescent electric 
lamp October 21, 1879, ushered in 
The Age of Light. Following his 
incalculably rich bequest to man- 
kind, came a world forever free 
of darkness—a world of increas- 
ing productivity — a world of 
growing comfort, of expanding 
safety and improving health— 
more progress than all the ages 
preceding it had bestowed. 


The celebration of Light’s Golden 
Jubilee, which will reach its cli- 
max in Dallas at The State Fair 
of Texas October 12-27 in bril- 
liant illumination of buildings 
and grounds, is a tribute to Edi- 
son, by common consent the most 
eminent private citizen of this 
country. The whole world will be 
celebrating his genius and his 
triumphs in the realms of science 
and industry. 


There is hardly any modern in- 
vention that does not owe its use- 
fulness to Edison’s genius. The 


- = # 


telephone, wireless telegraphy, 
the motion picture, the dicta- 
phone, the radio, the phono- 
graph, the dynamo for the distri- 
bution of light, power and heat, 
and the multiplex telegraph—all 
these and many more of the in- 
ventions that contribute to our 
convenience, our comfort, our 
pleasure and our general well- 
being were either developed by 
Edison or were made practical by 
the application of his inventions 
and discoveries. 


The celebration of Light’s Golden 
Jubilee brings to people in every 
walk of life the opportunity to 
participate in doing honor to the 
great man whose name has be- 
come a synonym for high achieve- 
ment. 


Light’s Golden Jubilee will have 
the support of the united elec- 
trical industry, an industry that 
is privileged to bring the com- 
forts of electric light to more 
than 19,000,000 homes. 


DALLAS 
PoweR AND LiGhT COMPANY 
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cAnnouncing ,... 


@ jhe ceBuincy eSuite 


5 Qurncy is an adaptation of the William and Mary design. The William and Mary 
period was known as the age of Walnut. The use of beautiful quarter-matched veneer 
tops, butt back and end panels and drawer fronts is quite in keeping. The chairs have the char- 
acteristic turnings of the William and Mary, the inverted cup and ball foot. The legs and 
stretchers, typical of this suite, lend themselves to good construction. 


The Suite is both artistic and dignified, very suitable for business furniture. 


For everything in office furniture, from the most inexpensive to the very best, come to— 


DESK HEADQUARTERS 


Fick Supruiy (50. 


y 
1810 MAIN STREET DALLAS, TEXAS 


COMMERCIAL STATIONERS 


DALLAS 
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Moving ‘Dallas Merchandise are..... 
NINE TRUNK RAILROADS 


...--and the Southwest Finds Here a Great Market Place 





\S5]p| ANY FACTORS have entered into 


! 
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(h 

Ly | distribution center, but none 
fZaks| have been more important than 
; _J transportation. 






Dallas stands without peer in transpor- 
tation facilities, with its railroads, bus 
and truck lines, interurbans and airplane 
lines. 


The first article of this series will deal 
with railroads. Nine of them serve Dallas. 
They are: Chicago, Rock Island & Gulf; 
Ft. Worth & Denver City; Gulf, Colo- 
rado & Santa Fe; Houston and Texas 
Central; Missouri-Kansas-Texas; St. Lou- 
is, San Francisco & Texas; St. Louis 
Southwestern; Texas and New Orleans; 
Texas & Pacific. General offices of the 
Texas & Pacific and Texas headquarters 
of the M.-K.-T. are located in Dallas. 


These nine roads operate daily 189 
package cars, 110 passenger trains and 
242 express and mail cars. 


During 1928 the freight received in 
Dallas in carload lots amounted to 90,- 
073 cars, that forwarded 47,063. This 
does not include less than carload ship- 
ments. The total freight, express and par- 
cel post business handled over steam and 
electric lines in and out of Dallas each 
year amounts to almost eight billion 
pounds annually. 


All passenger trains operate out of the 
Union Terminal. Freight depots are lo- 
cated at strategic points over the city. 

Dallas rail connections extend to all 
points of the compass, giving quick de- 
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the development of Dallas as a - 





e ® 
First of a series of articles on 
transportation. Interurbans, ‘trucks 
and busses and airplanes will be cov- 
ered in subsequent issues. 


, a 
vw dl 





livery of freight and express delivery to 
any point. This feature has been tremen- 
dously responsible for the $800,000,000 
wholesale business being done in Dallas 
each year. 


Southwestern merchants have discov- 
ered that by trading in Dallas they can 
practice the comparatively new economic 
principle of “hand-to-mouth” buying. A 
visit to the Dallas wholesale market early 
in the week will result in new merchan- 
dise on the shelves at the week end. Thus 
the bug-bear of changing styles has lost 
its terror for Texas, Arkansas, Oklahoma 
and Louisiana merchants. 


Recent railroad construction in West 
Texas has added materially to Dallas’ fa- 
cilities for reaching out into the far cor- 
ners of the State. The Rock Island, Santa 
Fe, Fort Worth and Denver City, Frisco, 
and other lines are planning connecting 
lines for the near future. 


Some of the proposed new lines are: 

Vernon to Seymour, by Frisco. 

Beaver Creek to Shamrock, by Rock 
Island. 

Childress to Pampa by Fort Worth & 
Denver City. 

A short line in Gray County by Santa 

e. 

Corpus Christi to Brady, by Gulf and 
West Texas (new line). 

Ballinger to San Angelo, by Abilene & 
Southern. 

Monahans to Lovington, N. M., by 
Texas & Pacific. 

Seagrave to Lovington, N. M., by Santa 
Fe. 

Hale County to Dallas, by Santa Fe. 





















































































EW BUSINESS HOUSES have a defi- 
nite routine for handling the ad- 
vertising or donation solicitor 
for other than straight commer- 
cial advertising. Those who 
have such routine are the most 
successful in disbursing wisely their ad- 
vertising and charitable funds, in preserv- 
ing good-will while getting full value for 
all expenditures. THE DALLAS BETTER 
BusINEss BurEAu has for some time fur- 
nished a service to its membership that 
has been a distinct aid to worthy causes 
while suppressing obvious fakes and hon- 
est, but ill-advised money-raising ven- 
tures. Through the BuREAU is offered a 
definite plan to curb the evil by making 
the following suggestions a standard prac- 
tice. No charge is made for this service. 














Many Dallas business houses spend 
hundreds of dollars annually for adver- 
tising in souvenir programs, year books, 
cook books, special directories and other 
alleged publications of undetermined cir- 
culation which are not published at regu- 
lar intervals from which no value is re- 
ceived. 


The following story will show where an 
average business house appropriation was 
spent during a fiscal year. In looking over 
the merchant's data it was found that he 
had spent nearly $1,200 for advertising 
during the previous year. Not a single 
dollar of his $1,200 appropriation had 
been spent for legitimate advertising, and 
he was telling the world that advertising 
did not pay. It was an interesting list of 
advertising mediums he had patronized. 
The first item was an expense of $25 for 
a third page in a special program pur- 
ported to be for Traveling Men’s Day at 
the Fair. The next item was $60 which 
had been spent on a full-page advertise- 
ment to the labor union for its big Labor 
Day edition because he wanted to keep on 
the good side of the union men. These 
two ventures into advertising were only a 
beginning. Six ladies’ aid societies caught 


Page 10 


Warning! 


There is an epidemic of solicitors 
of the “patriotic” type here now and 
many dollars have been extracted 
from kind hearted citizens. Fictitious 
conventions, unauthorized programs 
and train fares for indigent veterans 
are some of the pleas. Call the Bet- 
ter Business Bureau before making 
contributions of this nature. The 
police will do the rest. 


eC LN Dw 


him for $35 each for cook book and 
church calendar advertising—directories 
of club, church and other kinds of social 
membership claimed a part. Professional 
solicitors for railroad time-tooks, peace of- 
ficers’ annuals, and year books of various 
organizations had all gotten some portion 
of his money because he was afraid to 
offend the organization for which the 
money was purported to benefit. 


A Dallas concern is approached by sev- 
eral solicitors representing some worthy, 
or apparently worthy, organization. It is 
asked to “co-operate” by placing an ad- 
vertisement in a program at a cost of $50 
a_page. The solicitor generally receives 
from 40 to 60 per cent of the money thus 
collected. Perhaps 40 per cent goes to the 
printing and to the distribution of the 
medium. The other 10 per cent may go to 
the organization in question that is sup- 
posed to be the chief beneficiary. Yet the 
advertiser does not realize these possibili- 
ties while talking with the solicitor. An 
investigation, however, would probably 
show that for every $50 he gives to the 
representatives of these various organiza- 
tions only $5 actually goes to the people 
whom he really desires to benefit. 


eNot Every 
-up eMan Carries 
cA “Pistol 


( | ee 


It has been the custom for many years 
to solicit funds for charitable enterprises 
from business men, and because the re- 
sponse has been met regularly and with- 
out question this source has never heen 
overlooked or underestimated. 


Many business men start to reach down 
into their pockets at the least suggestion 
of the word Charity, and take little or no 
time to ask for any particular information 
as to what the funds are being raised for 
or where the money is going. 


With such careless giving of funds 
without question, it is only natural that 
many doubtful propositions have sprung 
up and flourished, posing as charitable 
organizations and preying upon business 
houses. Sometimes dishonest workers no 
longer with a worth-while charitable en- 
terprise continue to solicit funds in the 
name of charity. Both the doubtful and 
dishonest worker have been taking money 
to which they were not entitled and there- 
by casting a shadow upon legitimate char: 
itable and welfare workers. 


Such donations to questionable chari- 
ties are as a rule small and do not mean 
a great deal to a business man, but in the 
aggregate they total up an immense sum 
and deprive legitimate charity of that 
amount. 

Dallas, like all other cities, has its share 
of these fake solicitors and our business 
men could save thousands of dollars by 
being a little particular to ask a few ques’ 
tions before opening up their purses It 
isn’t hard to do—simply ask for the Cre: 
dential Card. 


The BETTER BusINEss BUREAU inves’ 
tigates these propositions and gives the 
facts regarding them to business firms 
without charge. The legitimate proposi 
tion can not object to having this interest 
shown in it. The unworthy proposition 
will not be able to stand up under the 
searchlight of an investigation. 


(Continued on Page 22) 
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Cotton Prospects 
this Year 


=] ITH even a fair chance for the 
W completion of this year’s cotton 
“VV! crop Texas is assured of unques- 
Hi 55 tionable prosperity. This is ac- 
Rog cording to July crop report 
compiled by the Department of Public 
Relations of the Southland Life Insurance 
Company. This prediction is backed up 
not alone by crop reports but by an ex- 
tremely optimistic tone of business and by 
the unquestionable optimism of buyers in 
the Dallas wholesale market for the past 
two weeks. 


In general crops may be shown as fol- 
lows: Northwest Texas, including the 
Panhandle, cotton normal or better and 
row crops normal to excellent; West 
Texas, cotton better than normal and 
feed crops normal to excellent; East Cen- 
tral Texas, all crops spotted with consid- 
erable insect damage; North Texas, cot- 
ton spotted, oats disappointing but corn 
and other crops promising; Northeast 
Texas, cotton promising, row crops in 
good shape; East Texas, improvement in 
cotton condition, corn somewhat damaged 
by rain, splendid tomato crop already 
harvested; Southeast Texas, general con- 
dition normal. 


Business.conditions in practically every 
section of the state show much progress. 
There is a great deal of conservativeness 
in the reports; however, even these reflect 
a great deal of optimism. Several special 
conditions are noteworthy. The Rio 
Grande Valley is jubilant over cotton, 
which is expected to run from 100,000 to 
120,000 bales for the season. An unusual 
large crop of corn, feed and melons are 
reported, although the prices for these 
are somewhat off. 





Prosperity? Is *» 


CPromised 









MEXCELLENT 
BaABOvVE NORMAL 


BELOW NORMAL 


Northern. counties in general are in 
need of rain while exactly the opposite 
applies to the southern counties. Insect 
infestation while appearing is likely to be 
less than last year. 







CONORMAL OR UNREPORTED. 


@ INSECT DAMAGE REPORTED 





‘SOUTHLAND LIFE 
MONTHLY CROP REPORT 
- “July 1929 










In general, the prediction of the June 
crop report that Texas would enjoy much 
better than a billion dollar crop is prac- 
tically a certainty now. 
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~ Later Posting of Day Air Mail 


Twenty minutes’ additional time in the 
morning is afforded ‘airmail users of Dal- 
las by a change in the: departure time of 
the day air mail plane of the National 
Air Transport, Inc.. The day service was 
started July 1, giving Dallas and Texas 
twice-a-day air mail, and after a month’s 
operation it has been -found practicable 
to alter the schedule. Effective Thursday, 
August 1, the day plane carrying mail for 
northern and eastern points departs from 
Love Field at 9:30 A.M., with a closing 
time of 8:55 A. M..at the Young: Street 
Postoffice and 8: 30 at the Main: Post- 
office. 


The additional service given by th i — 
run has been quite favorably received. 
It has proved of particular value to busi- 
ness men depositing letters late at night 
and also to those who awake with the lark 
and are at their desks early. By virtue of 


the later departure time when the mail is 
handled and* answered promptly in the 
morning, letters sent to New York one 
morning reach their destination the next 
morning, just twenty-one hours after 
leaving Dallas. The twice-a-day service 
has‘also resulted in an improved service 
from the East. The night schedule re- 
mains the same, <a departing 7:30 
P. ae: 


The heaviest poundage for any one 
month ‘since the National Air Transport 
started operations was carried out of Dal- 
las in July. The day line of course added 
to the total cf what is usually carried. 
3,351 pounds for July, 1929 as compared 
with 1,258 pounds for July, 1928, tell the 
story of how the business men of this sec 
tion are adapting the air mail to the‘r 
business. 
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Business Opportunities 


Louis Meyers & Son, Inc., One Park 
Avenue, New York, N. Y., glove manu- 
facturers, want sales representative in 
Texas and Oklahoma, either salesman or 
manufacturers’ agent. 

The Marx & Rawolle Corporation, 551 
Fifth Avenue, bleachers and manufactur- 
ers of shellac, want sales connection in 
Southwest on commission basis. 

Schwartz Importing Company, Inc., 30 
East 20th St., New York, N. Y., want to 
secure representation in Dallas for South- 
western distribution. 

The Wayland-Walker Company, 315 
Indiana Terminal Warehouse Bldg., In- 
dianapolis, Ind., wants broker representa- 
tion in Dallas by firm calling on candy 


manufacturers, bakers, meat manufactur- 
ers and other classes of trade using 
skimmed milk powder packed in barrels. 


Dinat Corporation, 100 East 42nd St., 
New York, N. Y., is looking for a dis- 
tributor or selling organization in Dallas 
to cover Texas and Oklahoma for a new 
line of portable steel restaurant equip- 
ment known as “Dinerette.” 


The Hannegan Company, 2953 San 
Fernando Road, Los Angeles, Calif., 
manufacturing a product known as “Raw 
Relish,” want Dallas man with $2,000 
capital to establish local plant, using their 
trade mark and labels. 


Florida Playthings, Inc., St. Peters- 
burg, Florida, making a line of wood toys 
and novelties, want representation 





BANK CLEARINGS 
1928 


lanuary + $229,304,531.28 
lebrusry . 202,756,886.66 
March 218,410,753.88 
April - . - . 199,600,686.28 

ay ‘ - ‘ - 206,895,903.3$ 
. : : 200,645 ,340.36 
uly ~ . - 198,047,700.20 
August 209,277,120.12 
September 261,719,706.91 


October  - - - 320,700,640.45 


November 268,$79,277.12 
December 259,564,606.14 
Total - $2,775 ,$00,725.75 
BUILDING PERMITS 
192 

january - . . - $ 619,989 
lebruary - . - - $84,634 
March - 858,466 
April ’ . : 798,573 
i - - - . $80,560 
in : ’ : . 781,701 
uly - - . . - 870,532 
aie... s. ao 
144 

October - $32,651 
November 717,617 
December $21,799 


Total (Dalles proper) $14,381,694 


GAS METERS 


1928 
a, -. | 


per 


November 
December 





Watching Dallas Grow ..... 


Month by month, in this column, will be recorded the growth of Dallas 
as shown by the available statistical information. 


BANK DEBITS 
1929 1928 1929 
$265,365,726.24 $236,396,000 $287,306,000 


220,677,360.88 214,279,000 235,300,000 
243,485,065.89 230,033,000 271,141,000 
228,307,179.67 209,427,000 248,497,000 
216,624,838.08 213,709,000 233,971,000 
195,818,474.36 212,089,000 217,138,000 
216,056,756.41 203,320,000 223,645,000 
211,624,000 
263,237,000 
303,578,000 
273,024,000 
297,946,000 
$2,868,258,000 
POSTAL RECEIPTS 
192 1928 1929 
$880,453 $316,629.65 $328,109.57 
$467,02 348,879.00 326,162.35 
1,708,728 339,673.60 357,601.65 
1,294,212 304,437.00 325,033.60 
350,880 283,274.29 345,126.20 
469,550 293,806.67 295,462.39 
416,940 283,430.35 298,382.42 
306,268.20 
338,030.50 
374,047.74 
354,004,36 
428,475.83 
$3,970,957.00 
TELEPHONES 
1929 1928 1929 
66,401 67,143 68,752 
66,480 67,347 68,802 
66,520 67,697 68,902 
66,601 67,902 68,962 
66,652 68,114 69,021 
66,681 68,321 69,048 
66,711 68,401 69,113 
68,496 
68,551 
68,640 
68,701 
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through Dallas broker or manufacturers’ 
agent. 

Northampton Cutlery Company, 
Northampton, Mass., manufacturing 
high-grade table cutlery, wants Dallas 
representation, either broker or salesman, 
on commission basis, selling dealers, de- 
partment stores, hardware stores, etc. 

Globe Vice & Truck Co., Grand Rap- 
ids, Mich., want Dallas representation— 
manufacturers’ agent calling on large in- 
dustries. 

Transpacific Sales Company, Terminal 
Sales Bldg., Seattle, Wash., would like to 
negotiate with Dallas manufacturers de- 
siring representation in the Northwest, 
the Orient or Alaska. 

Craft Studios, Inc., New London, O., 
manufacturers of decorative art screens, 
window display equipment, etc., want in- 
dividual or manufacturers’ agent to han- 
dle their line in Southwest. 

The Dayton Pump & Manufacturing 
Company, Dayton, Ohio, manufacturers 
of electrically operated domestic water 
pumps and systems. Want distributor. 

“White Steel” Sanitary Furniture 
Company, Grand Rapids, Mich., want 
sales representative in Dallas, preferably 
one handling other building supplies that 
go into homes, apartments, etc. 

The Bayley Blower Co., Milwaukee, 
Wis., wants an able heating and ventilat- 
ing engineer to represent them in this 
territory. 


Sy 


Clay Products Institute 


Formation of the Southwestern Clay 
Products Institute, with headquarters in 
Dallas, has been completed, with Harry 
G. Brown of Buffalo, Kansas, as execu’ 
tive secretary. Offices for the institute 
have been opened in the Athletic Club 
Building. 

Members of the institute will include 
manufacturers of fire brick, face brick, 
common brick, paving brick and structural 
clay tile. 

Officers are T. J. Butler of Austin, 
president, and J. J. McCook of Dallas, 
vice presidgnt. 


DALLAS 
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New Branches 

The following are concerns of sectional 
or national prominence that established 
facilities (factories, sales offices, ware- 
houses, etc.) in Dallas during July: 

Amoskeag Manufacturing Co., Boston, 
Mass. 

Burlington Venetian Blind Co., Bur- 
lington, Vt. 

American Eagle Aircraft Corp., Kan- 
sas City, Mo. 

S. W. Straus & Company, New York, 
N. Y. 

Curtiss Flying Service, New York, 
N. Y. 

Photostat 
N. Y. 

Meadows Manufacturing Co., Bloom- 
ington, Ill. 

Loveland Engineers, Inc., San Francis- 
co, Calif. 

Ohio Brass Co., Mansfield, Ohio. 

Seaport Bag Company, Inc., Houston, 
Texas. 

Seidlitz Paint & Varnish Co., Kansas 
City, Mo. 

S. A. Maxwell & Co., Inc., Chicago, 
Illinois. 

Pilot Ray Corporation, Los Angeles, 
Calif. 

Brand & Oppenheimer, Inc., New 
York, N. Y. 

Houston Port Bureau, Houston, Texas. 

Merchants & Manufacturers Securities 
Co., Chicago, Ill. 


YOonA> 


Corporation, Rochester, 


New Members 

The following members of the Dallas 
Chamber of Commerce have increased 
their memberships: 

C. §. Hamilton Motor Co., Bryan and 
Pearl Streets, Chrysler automobiles. 

The following new members have been 
added to the Chamber of Commerce di- 
rectory during the last month: 

Lees Products, Inc., 1405 Greenville 
Avenue, food products. 

Universal Motors, Inc., 4027 Oak 
Lawn Avenue, retail Lincoln automobile 
dealers, 

Behrends Radio-Music, Inc., 4112 Oak 
Lawn Avenue, radios. 

_ Williams & Davis Boiler & Welding 
Co., Inc., 2321 Live Oak Street, boilers 
and tank repairs, 
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Busy Bee Transfer Co., 715 North St. 
Paul Street. 


El Tivoli, Dallas-Fort Worth Pike, sup- 
per club. 

Texas Aero Corporation, 609 Repub- 
lic Bank Building, manufacturers of air- 
planes. 


Potter Art Iron Studios, 2927 N. Hen- 
derson Street, light fixtures, ornamental 
iron. 


The Pullman Company, Union Ter- 
minal. 


Allhands & Davis, 1116 Republic 
Bank Building, railroad contractors. 


Chenille Rug Co., 3603 McKinney 
Avenue, manufacturers and retailers of 
rugs. 


Knox Street Hardware Co., 3205 Knox 
Street. 


Monticello Milling & Mfg. Co., 3006 
Monticello Avenue, mill workers. 


Homer D. Wade, Hilton Hotel, vice 
president and general manager Dallas 


Chamber of Commerce. 


Campbell Hotel Co., Elm and Har- 
wood Streets. 


Joy-Synth Co., Inc., 1200 Broom St., 
toilet article manufacturers. 


Southwestern Sales Service, 421 North 
Texas Building, coupon advertising. 


Lone Star School Book Depository, 
Box 1064, 707 Browder Street, whole- 
sale school books. 








Summary of ........ 
Industrial Development 
For Month of July and for First Seven Months of 1929 

Total new concerns previously reported 435 
New concerns established in July 63 
498 
Manufacturing plants previously reported ». tee at cong’ ap. gta 62 
Manufacturing plantsestablishedin July - - - - - - - 8 
70 
Wholesale concerns previously reported 108 
Wholesale concerns established in July 24 
132 
Retail concerns previously reported 99 
Retail concerns established in July 8 
107 
Miscellaneous concerns previously reported - - - - - ~~ 155 
Miscellaneous concernsestablishedin July- - - - - |; - 30 
185 
Branches of sectional or national concerns previously reported - - 114 
Branches of sectional or national concerns established in July mney 17 
131 
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JOHN L. BRIGGS, President 
K. BERTUCCI, Vice President - 
J. HOWARD HAYDEN, Vice President 
DR. H. L. RICE, Vice President 
J. D. FRANCIS, Treasurer 
H. V. DeARMOND, Secretary-Manager 








“Come to Lunch” 
The world over, from the book of Gen- 


esis on down to each Wednesday noon 
when the Junior Chamber of Commerce 
has its regular weekly luncheon, human 
beings have instinctively gathered in 
groups large and small to partake of food 
as a natural basic need for continuation 
of the races. 


From the simple fact that food has al- 
ways been a most important contributing 
factor in the assembling of people to such 
gatherings where man would enter into 


a closer association with his-fellows, ‘the -: 


communion in food and drink has un- 
doubtedly stood the ravages of time’s 
slashing changes upon the customs, tra- 
ditions and mannerisms of generation 
after generation. 


One of the most difficult problems to 
solve in a large association is getting 
fellow-members acquainted. In this eight- 
hour-day period, many young men are 
not yet masters of their own time and 
while it is manifestly impossible to get to 
talk very long to the various men present 
at a luncheon, we can all do our best to 
meet several men at each gathering. We 
are destined to live and work with each 
other and the task can be made and is 
made much easier by a friendlier associa- 
tion with those who, like ourselves, are 
striving to accomplish the best we can. 


There can be no denial that meeting 


and talking with several new acquaint- 
ances from week to week has the effect 
of broadening our views. A lot of young 
men are timid when they meet with a 
group of fifty or more other men for the 
first few times, a natural- ‘hesitancy of 
youth which gradually disappears with 
the assimilation of customs, standards and 
modes of living. The luncheon room of- 
fers the opportunity to all of us and more 
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especially to those of greater experience, 
to break through this timidity and ex- 
tend the hand of fellowship which can 
not come. about through a‘ casual intro- 
duction. Where men learn to know each 
other, loyalty is built and enthusiasm is 
sown. 


Eventual friendships manifest them- 
selves through continued association and 
even were we to look upon our weekly 
expenditure for luncheons as a purély 


., commercial transaction, it has an intangi- 


ble value, the reckoning of which may 
contin e' during the balance of our life. 
The ides ‘of modern ‘associations and or- 
ganizations bringing their members to- 
gether to eat, listen to a program of some 


o-—_—_ Se 





TuHos. F. NAsH 
President Junior Chamber of Commerce 
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sort and exchange hand-clasps, words of 


. greeting and bits of present-day bantering 
merely follows the age-old inclination of 


man to seek the counsel, advice, acquain- 
tanceship and fellowship of other men, all 
of which has gone on for centuries in some 
form of tribal or réligious feast by great 
multitudes, by home’ firesides, ‘it being 
only the manner and way we have in- 
herited and in turn shall pass on to suc- 
ceeding generations that spirit of desire 
to meet and know each other. 


Truly, the many such organizations 
around the world are doing much to bring 
about that state of everlasting peace and 
harmony, that friendship ‘and compan- 
ionship which the ‘world ‘has’ long ‘been 
seeking. An understanding of the people 
with whom we work and play can cast 
aside the veil of our intolerance, making 
our work easier, our whole life pleasanter 
and our friendships genuinely sincere. 
And that understanding is available to all 
of us who would stop to ponder over the 
worth-whileness of attending a luncheon. 


Thomas F. Nash 
Named President 


of Junior Chamber 


Thomas F. Nash, former vice president 
of the Dallas Junior Chamber of Com- 
merce, was elected president of the group 
to succeed John L. Briggs, resigned, by the 
board of directors at a July meeting. 


Mr. Nash has long been identified with 
activities of the Junior Chamber of Com- 
merce and has been a member of the board 
of directors for three years. He is the son 
of the late Judge Thomas F. Nash and a 
graduate of the University of Texas. 


S. G. Oprendek was elected a director 
to fill the vacancy created by Mr. Briggs’ 
resignation. 

Mr. Briggs’ resignation was due to the 
fact that in the future his business con- 
nections will require his absence from the 
city most of the time. Regret was ex- 
pressed by the board members for the ne- 
cessity of losing Mr. Briggs. He assumed 
the presidency January 1, 1929. He was 
elected a national director of the Junior 
Chamber of Commerce at a meeting last 
year and was named one of the four vice 
presidents of the national group this year 
at Flint, Michigan. 

Mr. Nash is an attorney with the firm 
of Touchstone, Wight, Gormley and 
Price. 
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Dallas Gets National 
Vice Presidency 


The United States Junior Chamber of 
Commerce in session at Flint, Michigan, 
elected the following officers: President, 
Herbert F. McCulla, Lincoln, Neb.; ex 
ecutive vice president, Baxter Maddox, 
Atlanta, Ga.; vice presidents, John L. 
Briggs, Dallas; Martin Luthey, Chicago; 
Durwood Howes, Los Angeles, and Wal- 
ter Melius, Milwaukee. 


John L. Briggs of the Southland Life 
Insurance Company, Dallas, who was 
elected to a vice presidency in the 1a- 
tional Junior Chamber of Commerce at 
the Annual meeting at Flint, Mich., has 
been one of the outstanding figures in the 
Dallas organization for several years. 


He served the Dallas body as natioual 
councilor, treasurer and vice president 
and last year was elected to the national 
directorate. Mr. Briggs recently resigned 
as president of the Dallas Junior Cha:n- 
ber of Commerce by reason of assuming 
additional duties within the insurance 
field which will keep him out of the city 
most of the time. 
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The above cartoon is published with permission of the Dallas News 
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CONFLUENCE OF MOUNTAIN CREEK AND WEST FORK IN OLD CHANNELS 


Dallas’ Great Improvement Project 
“The stone that was refused by the 











builder shall become the keystone” 






B—\ HE MOST UNIQUE program prob- 
SZ ably ever undertaken by any 


N 






y 3X American city is probably the 
iN 4) City and County of Dallas Levee 
sts Improvement District, which not 
only controls the flood waters of 
the Trinity River at Dallas but reclaims 
some ten thousand acres of business, ware- 
house, industrial and manufacturing prop- 
erties lying directly between Dallas and 
Oak Cliff and blending together these 
two cities with thoroughfares, boulevards 
and trafhcways, making it possible for 
further traficways to be constructed as 
and when needed at a minimum of cost 
to the City or County of Dallas. 







g 
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This ambitious plan reached out and 
asked the cooperation of the municipality 
of the City of Dallas for $3,200,000.00 
for the purpose of building their part of 
the underpasses under the railway tracks 
and for the construction of adequate 
storm drainage to take care of the storm 
waters that now accumulate on the 
streets, roofs and other impervious mate- 
rials, thereby causing rapid concentration, 
which storm waters are now dumped on 
the privately owned lands of various indi- 
viduals. It was, therefore, apparent that 
the City should pay the cost of carrying 
these waters by a system of storm sewers 
into the new channel being provided at 
the cost of the property owners within 
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the district. It was further apparent that 
the streets such as Water Street, Broad- 
way, Young, Jackson, Wood, Commerce, 
Main, Elm and other streets dedicated 
under the original plat of the City mak- 
ing accessible the lands to the west with 
ingress and egress. Later came the great 
railway companies and the City permit- 
ted these streets to be closed, that the 
railways may be permitted to enter and 
serve the public in the most advantageous 
manner. Now that these abandoned lands 
are to be reclaimed, the City and the rail- 
way companies see the equity of provid- 
ing ingress and egress to these lands in 
lieu of the benefits received by them in 
the closing of the streets, hence the City 
set up in its program the amount above 
enumerated. 


The County of Dallas was confronted 
with the necessity of constructing at least 
two viaducts across the entire valley. 
These viaducts were estimated to cost 
something above three million dollars and 
it was so understood when the County 
bonds were voted that in event the Levee 
Program carried, this viaduct money 
would be used for the construction of 
seven crossings instead of two viaducts. 
Four of these crossings were to be of re- 
inforced concrete and steel and three were 
to be of concrete slab with low water 
bridges; therefore $3,119,000.00 was 





voted as the County’s part of this great 
program. At a glance one can readily see 
the tremendous saving that the County 
of Dallas has been able to make by build- 
ing seven crossings instead of two via- 
ducts and by the permanent control of 
the river that it can continue to make 
crossings as needed at about one-third or 
one-fourth of what they would have cost 
if the river was not controlled. 


The great railway companies entering 
Dallas have agreed to reform their tracks 
and structures at their own cost and ex’ 
pense which involved an expenditure of 
about $2,000,000.00. The interurban 
lines and street railways, together with 
all public service corporations including 
the gas company lines, oil lines, telephone 
and telegraph lines, light and power lines 
at an approximate cost of $1,000,000.00. 


In addition to the above it will become 
necessary and the moneys have been prov 
vided for the laying out of streets, sewer- 
age mains, a gridiron system of water 
mains, paving, sidewalks, ornamentil 
lighting and general beautification by the 
property owners within the district at a 
cost of $2,000,000.00. 


For the reclamation of the lands includ- 
ing the levees, channels, hydraulic fill and 
general equipment coincident with the 
project, $6,500,000.00 has been provided. 
Total, $17,819,000.00. 
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This creates a most novel situation and 
it is questionable that any other American 
city has ever so coordinated the expendi- 
ture of nearly eighteen million dollars 
drawn from the numerous sources from 
which this program has been secured. 


The lands that have been reclaimed 
were waste lands and were bringing prac- 
tically no revenue to the City, County or 
State. They will now be classed as valu- 
ible and useful properties. Lying as they 
do between the two cities, they will be- 

me as “the stone that was refused by 
the builders shall become the keystone.” 
Therefore, engineering skill and properly 
<pended capital has created a most use- 

:| manufacturing and industrial section 
the heart of the City of Dallas and 
Oak Cliff. 


In addition to the great value of the 

clamation of the lands for business, in- 
lustrial and manufacturing purposes, 
there will remain within the floodway 

mething over 3,000 acres of land which 
vill be seldom disturbed by overflow, as 
demonstrated by two photographs, both 
taken on the morning of the 17th day of 
May, 1929. The first photograph shows 
the flood conditions in the lowlands near 
Dallas and the second photograph shows 
the flood conditions where the new chan- 
nel has been made and straightened, dem- 
onstrating clearly that the floods will be 
tremendously lessened when the new 
straightened channel has been completed. 
The flood waters in photograph No. 2 are 
something more than four feet under the 
normal elevation of the bottom lands, 
whereas photograph No. 1 shows the val- 


ley lands to be entirely covered by flood 
waters. 

While it is true that both Elm Fork 
and West Fork are emptying on photo- 
graph No. 1, it is also true that Mountain 
Creek and West Fork are both emptying 
at the same point on photograph No. 2 
and that the channel has not yet eroded 
to more than one-half of its final size; 
hence it is clear that when the new chan- 
nel has been completed all small floods 
will be entirely confined to the new 
straightened channel and the possibility 
of making a great City and County Park 
in the very heart of the City of Dallas is 
apparent. 


South Dallas could be served with a 
beautiful park from the Santa Fe Railway 
to Cadiz Street of several hundred acres. 
The old gravel pits can be dredged out 
and water directly from Elm Fork can be 
diverted through the borrow pits by grav- 
ity so as to fill the lagoons with fresh 
water from Garza without any pumping 
cost or expense of any kind to the city. 
At a slight expense, sunken gardens could 
be made in this section to equal, if not 
exceed, Breckenridge Park at San An- 
tonio. On the rugged banks of these 
gravel pits native Texas wild flowers 
could be cultivated, especially the blue- 
bonnet, which requires a gravel soil and 
will abound in this section. An occasional 
tree may be left in the floodway, without 
any detriment to the flow of the water, 
so as to provide ample shade. On the 
smooth lands baseball diamonds, tennis 
courts, polo grounds, golf courses and 
winding drives may be laid out to good 


advantage. Both Corinth and Cadiz 
Streets — two main thoroughfares — are 
routed directly through this parkway and 
ramps could be so constructed as to fur- 
nish a real scenic. driveway, affording 
ingress and egress with perfect ease and 
safety. 


From Cadiz Street north to Commerce 
Street a different treatment of the park- 
ing area may be applied. This section, 
being directly adjacent to the business 
area of the city, could be used for flower 
gardens and small shrubbery, leaving an 
occasional tree where desired. 

From Commerce Street to Turtle 
Creek Boulevard there will be a lake au- 
tomatically constructed by pumping the 
hydraulic fill dirt. This lake may be made 
in such a shape as to best serve the needs 
for recreational purposes and can also be 
supplied with water directly from Elm 
Fork, which has its source of supply from 
Lake Dallas by gravity. A Coney Island 
could be operated at this point without 
impairing the safety of the levees, and a 
recreational center right at the heart of 
the business section would be had. 


North and west of Turtle Creek Boule- 
vard an air landing field could easily be 
worked out. This field would be much 
closer, or about one-third the distance of 
either of the other air ports in the city. 
Polo grounds and another golf course may 
eventually be desired in this section. 


The possibilities of a City and County 
Park could scarcely be overestimated, 
which would make a complete reclama- 
tion of all the lands within the valley by 
utilizing the floodway for such purposes. 




















CONFLUENCE OF MOUNTAIN CREEK AND WEST FORK IN NEW CHANNELS 
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Harry Levin has been made manager of 
the Federal Store here. 
o> 


J. Howard Payne of Dallas has been 
elected a director of the Structural Clay 
Tile Association, a national organization 
with headquarters in Dallas. 

D> 


Dr. Norman R. Crozier has been re- 
lected superintendent of the Dallas Pub- 
Schools. 


Col. Alvin M. Owsley has been elected 
resident of the Lions Club of Dallas. 


><> 


Following the resignation of John L. 
riggs as president of the Dallas Junior 
(‘hamber of Commerce, Thomas F. Nash 
vas elected president by the board of di- 
ectors. 


Soa> 


Ben F. Tysinger and T. E. Jackson have 
been appointed members of the Texas 
State Board of Education. 


Do 


Dallas gained another international or- 
yanization honor recently when O. D. 
Brundidge, attorney, was elected to the 
presidency of International Knights of the 
Round Table. 


Pn ey 
S>n- 


Robert N. Watkin of the Will A. 
Watkin Co. has been appointed a mem- 
ber of the Music Advancement Commit- 
tee of the Music Industries Chamber of 
Commerce. 


Sy 
W. S. Skiles has been appointed City 


Tax Assessor, according to announcement 


by Mayor J. Waddy Tate. 
>> 


P. C. Cobb has been appointed director 
of athletics in Dallas High Schools, to fill 
the vacancy created with the resignation 
of John M. Fouts to make the race for 
Water Commissioner. 


Soe aS 


To bound Texas requires four other 
States, 860 miles of international border 
ind 370 miles of Gulf coast. 
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Keeping Up With Busy Dallas 





..»s FROM AN IDEA 


P A NOTE jotted on a pad. 
{A booklet for Cliff 

Towers must be designed. 

\ Ideas must be given first. 


Finally after constant evolv- 
MEAS ing the booklet is produced 
The booklet now speaks for 
itself. CCV always do the job 
co py right because they know the 
importance of ideas, copy and 


PRINTING pinto 


J QIIA 


CURTIS- COWAN- VAN HUSS 
SOUTHWEST PRINTING COMPANY 


Conveniently located 917 Camp Street, Dallas, Texas 


(Pe 























Atlas Metal Buildings 


to fit the needs of every business. We build to your 
specifications—FIREPROOF metal warehouses, filling 
stations, cold drink stands or any type building desired. 


ATLAS METAL WORKS 


DALLAS 





‘Brown racker & (Candy (ompany 
WHOLESALE MANUFACTURERS 
OF 
BROWN’S SALTINE FLAKES 
(The Ideal Soda Cracker) 


Brown’s Fine Chocolates - - - Sunshine Distributors in Texas 





eArt Glass Manufacturers of .... 


Memorial Windows . . . Bent Opal Glass for Lamp Shades . . . Mirrors 
. . . Beveling . . . Sand Blasting . . . Wind Shields . . . Prism Glass . . . 
Chipped Glass Signs . .. Wind Guards for Closed Cars . . . Special Designs 
Furnished on Request. 


(Dallas cArt Glass and eManufacturing Co. 


Louie L. THALHEIMER, Prop. 
“The Pioneer Art Glass Man of Texas”’ 





CFleming Paper Produéts©o 


For 35 Years Manufacturer of 


BOXBOARD . . . WRAPPING PAPER 
BUILDING PAPER . . . ROOFING 


JoHn G. FLEMING & SONS 
OAK CLIFF PAPER MILLS 


DALLAS 





HALL’S ADJUSTABLE 
Roller Awnings 


~~ fer all closed cars 


Made of beautiful DuPont Fabrikoid - - they No bee as 
: } ‘ g proof of the 
bring added comfort and beauty fact that well managed industries What Dallas oe 


HALL CURTAIN CORPORATION can succeed in Dallas is available ° 
1109 N. Lancaster Phone 9-3916 sve ada paste aiid Industries 
A thousand men and women fit into a perfect organiz.tion and 
E N V E 2 () p E S candy, cakes and crackers pour out in a steady stream to the five to Pr 
and a half million people of Texas. The company was one of sanita 

Manufactured by Specialists the first to preach “buy made-in-Dallas goods.” The result is lately 

Plain or printed evident. Not a drug store, grocery or cold drink stanc operates of di 


Baronial Dupl Post Ss : . 
eaicen Wien —- — without a few or all of the Brown Cracker and Candy Companys 
Catalogue Commercial Envelopes Time Savers roducts on its shelves 
Cloth Lined In All Sizes Theatre Ticket P ; 


Coin Envelope Order Blanks Tin End There are few children in the State who do not start life with 
aan — — Raa OF ng Seas an nee Dallas made graham crackers as one of their first solid foods. Few 
H esse E nve | ope te O. of T exas bowls of soup are served in the State without Saltines. Hew cups 
DALLAS of tea are not accompanied by Hydrox cookies or others of the 

wide variety made in this great Dalas plant. 


DALLAS 
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Photos by Higginbotham 

Modern machinery and methods 
are used throughout the plant, for 

e demand has made necessary enor- 

are Doing mous production. But quantity has 

not been allowed to overshadow 

quality. Laboratory experiments are daily conducted, not only 

to produce new recipes but to improve on old ones. Modern 

sanitary methods are used throughout the plant. An old immacu- 

lately dressed woman whose duty seems to be chasing vagrant bits 

of dust that stray into the rooms where the candy and cakes 

are being made remarked succinctly: “No, sir. A germ wouldn't 
last four minutes in this place.” 

Seven floors and a basement are devoted to catering to the 
sweet teeth of Texas—and the writer and Leo Johnson, Higgin- 
botham’s expert camera man, who are responsible for the above 
random shots, can be called as witnesses that there is something 
going on each of the eight floors. 


AUGUST 1929 








Kennedy Machine & Brass Co. 


Manufacturers of 


KENNEDY CENTRIFUGAL PUMPS 

KENNEDY AUTOMATIC OIL STOVES 

KENNEDY TORPEDO ELECTRIC FANS 

KENNEDY AUTOMATIC OIL BURNER 

KENNEDY AUTOMATIC OIL WASHING FURNACE 


Factory and Office 


3100-3110 Oaklane Dallas, Texas 





Buy With Confidence 
ANCHOR AWNINGS 


Manufactured in Dallas by 


ANCHOR AWNING 
DIVISION 


PENNIMAN, INC. 
3919 Gaston Ave. 





Manufacturers of ..... 


Schepps Ace Bread 
Butter Krust Bread 


Butter-Nut Bread 
Bell Cakes 


Schepps-Kleber Baking Company 


2221 to 2305 South Ervay Street — 4-7161 





PRoMPT, EFFICIENT AND COURTEOUS SERVICE 


DRAWINGS 
HALFTONES 


DESIGNS 
ZINC ETCHINGS 


The ‘White Engraving (o. 


111114 Camp Street 
QuENTIN D. Cor ey, Pres.. and Gen’l Manager 


2-3997 





Show (Cases 


And Store Fixtures 
For All Lines of 
Merchandise 


From Manufacturer direct to you—at a 
saving in price and freight 


ADLETA SHOW CASE 


& FIXTURE MFG. CO. 
1900 Cedar Springs....Dallas, Texas 








Beating the Waste Basket. =r 


A catalog with an embossed and superfinished Fabrikoid cover 
never lands in the waste basket, while the ordinary paper covered 
catalog reaches there shortly except when grained and embossed 
as shown by the cover on July issue of DALLAS. Bring us your 
cover and binding problems. An American Beauty Cover will double 
the pulling power of your catalog. 


AMERICAN BEAUTY COVER CO. 


TELEPHONE 7-1837 DALLAS 1900-8 ORANGE ST. 
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| Number Eleven 


INA | SERIES 
OF PORTRAITS 
INTRODU CING 


N EW 
CITIZENS 
OF DALLAS 


1502 ELM _ST. 

















eN\(-- Lasswet, of the Lasswell Manufacturing Company, has recently opened a 
new factory in Dallas manufacturing fibre reed furniture that is amazingly 
comfortable and light, yet withal marked with beautiful grace and simplicity of de- 
sign. Like ‘‘Portraits by Montgomery’’ they are made in a wide variety of styles. 
Both of these Dallas products merit your consideration. 


PuHotoc PHS 


GUS LASSWELL 
President 
Lasswell Manufacturing Co. 


PHONE 7-1158 
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The Pivotal Point 


of the 
Dallas Wholesale Market 


Wholesale Merchants 
Building 


4,000 square feet now available 
The home of scores of 


wholesalers and 
manufacturers 





Ho’d been expecting tire trouble—his tires 
had been losing air fast lately, a sure sign 
of old tubes. 


Then, on the way to the dance—the blow- 
out! Ruined the casing, too. 


The new tire will cost him more than 
if he’d put in new tubes all around a 
month ago. 


For Goodyear Tires and Tubes—see 


“Skinnie & Jimmie” 


SAFETY TIRE 
CO. 


DALLAS GOODYEAR DISTRIBUTORS 
Young and St. Paul 


7-3177 





“HOLD-UP MAN” 
(Continued from Page 10) 


The: Bureau is affiliated with forty- 
five other Bureaus located in the larger 
cities of the United States and with more 
than 300 advertising clubs. This natio; 
wide organization enables the BUREAU : 
gather facts regarding soliciting schem: ; 
which operate from town to town. 


The BETTER BusINESS BUREAU fu: 
nishes credential cards to the solicitors «f 
advertising and donation propositions 
which its investigation shows worthy ; 
consideration. 

These cards are signed by the BUREAU 
manager and read as follows: 


READ EVERY WORD OF THIS 


ee ee ee eee has been submitted 
to the Advertising Committee of the 
BETTER BusINESs BUREAU for consider- 
ation. In the opinion of this committee, 
it qualifies as an advertising medium. 
This does not mean that we recommend 
that any advertiser buy space in the 
| 

| 


ane a 7 
| 


same. Each proposition should be 
judged strictly upon its own individual 
merits, based upon potential advertising 


value. 
ADVERTISING COMMITTEE, 
BETTER BUSINESS BUREAU, 
| 
ee oe ere eee Manager 
(This card must be renewed................ ) 
e = — SEER SNSSSUSDSS SSE & 


(A Similar Card for Donations and Tickets) 


The Board of Public Welfare and the 
BETTER BUSINESS BUREAU are in active 
co-operation on this matter—solicitation 
for charitable purposes go rightly before 
the Welfare Board; solicitations of any 
other nature should go before the BET 
TER BUSINESS BUREAU. 

The Board of Public Welfare issues to 
solicitors of propositions, thought to be 
worthy, certificates as follows: 





¢—— — « 


| Meee MORE Om a ok 

| has been given a permit by the Board 
of Public Welfare to solicit funds for 
the following purposes: 


| Director of Public Welfare. 
= -@ 





Sometimes it is difficult to determine 
the exact nature of a proposition. In such 
an event, it is requested that the solicitor 
be referred to the BETTER BUSINESS 
BUREAU. 


DALLAS 




















O. K. Levee District 


“One of the most important business 
improvements ever undertaken by the 
people of Dallas,” is the way the City 
and County of Dallas Levee Improvement 
District was designated in a recent com- 
munication addressed to J. J. Simmons, 
chairman of the district’s board of super- 
visors and signed by Mayor J. Waddy 
Tate and the four commissioners. 

“The improvement has the unanimous 
endorsement of the City Administration 
ind we consider it one of the most im- 
nortant business improvements ever un- 
dertaken by the people of Dallas. It is 
our opinion that the improvement will 
result in tremendous benefit, not alone to 
land within the district which will be 
reclaimed, but a great benefit as well to 
the City of Dallas and the County of 
Dallas. 

“The bond issue of $23,900,000.00 
which was overwhelmingly voted on De- 

mber 15th, 1927, for public improve- 
ments, includes a large sum to be ex- 
pended in a co-ordinated plan to be made 
effective as heretofore designed by expe- 
rienced engineers by the City of Dallas 
and the County of Dallas, together with 
the district improvements herein refer- 
red to.” 


2S pS pb pe 


Chamber Issues Passes 


To Mexico 


Dallas citizens desiring to visit Mexican 
cities just over the border for not more 
than 10 days will not be required to ob- 
tain a regular passport nor bond their 
cars. This is with the provision that they 
provide themselves with identification 
cards or letters from the Dallas Chamber 
of Commerce to the chamber of com- 
merce at the border town where they plan 
to cross. 

The Dallas Chamber’s letter will be in 
the form of an introduction to the border 
chamber and the secretary there will is- 
sue a visitors’ permit that will be recog- 
nized by authorities. 

DOOD 

Densest population in Texas is in Dal- 
las County with 360.9 persons to the mile 
and the most scattered is in Loving 
County with 0.1 of a person, the popula- 
tion (1928 estimate) being 82 in an area 
of 753 square miles. 

D> 


wl? (RY EB 
me ORT NG 


We Are Equipped To Do Numbering Work 
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The Sky Line 





The American Exchange National 
Bank Building, the home of “Texas’ 
Largest Bank,” is a worthy addition 
to Dallas’ ever changing Sky Line. 
The architects combined beauty as 
well as utility in the design. The 
building, a seventeen story struc- 
ture, has a total of 210,000 square 
feet of floor space. 


The American Exchange National 
Bank occupies the basement, ground 
floor and first floor. Two hundred 
and eighty-five suites of offices fin- 
ished in natural quartered oak occu- 
py the space above the first floor. 
The Banking Room is finished with 
San Saba Texas Marble. The halls 





American Exchange 
National Bank 
Building 


American Exchange National 
Bank, Owners 


Lang & Witchell, Dallas 
Architects 


Hughes-O' Rourke Construc- 
tion Co., Dallas 
Contractors 


Steel by Mosher 


are finished with Tennessee Gray 
Marble and have tile floors. 

The building is equipped with 
seven elevators; four high speed 
passenger elevators assure ade- 
quate service. 

The exterior is finished with Indi- 
ana Lime Stone with Granite base 
and Terra Cotta trim. 

This building, dedicated to the de- 
velopment of Dallas and the South- 
west, has a steel frame. 


The superior strength, durability, 
elasticity and adaptability of steel 
make for maximum _ investment 
value per dollar invested. 


MashriEk 


Steel and Machinery Company 


THE EDIPHONE 
1714 Commerce St. 








Edison’s Ne 


DALLAS 


From Coast to Coast we 


provide service to study 


your letter problems. 
Let us help you today., 


Phone 2-6976 A 
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i'M IN TOO BIG 
A HURRY TO BOTHER 
WITH INSURANCE 








“hyo 
hurrying toward 
a loss. 
Insure now’ 






Ac 
PHONE 23359 _2-6444 
I5TH FLOOR 
REPUBLIC BANK BUILDING 








Myers, Noyes & Forrest 
CONSULTING CIVIL ENGINEERS 
1107 Mercantile Bank Bldg. 
DALLAS, TEXAS 
Surveys, Investigations and Reports 


A Complete Banking, Trust and 
Investment Service 


The 


Republic National Bank 
and Trust Co. 


Dallas, Texas 
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Order Books--Receipt Books-Billing Systems 


















Building by Bonuses 


That “bonuses, free taxes, free land or 
free factory buildings” have had little ef- 
fect on the migration of industrial plants 
is the interesting conclusion of a survey 
made by the Metropolitan Life Insurance 
Co. Markets ranked first, the survey, 
which covered 2,084 communit’es, 
showed on the location of industrial en- 
terprises. Labor stood second in im>ort- 
ance and transportation was third. 

Regarding the reasons underlying the 
industrial growth of the smaller cities, 
the survey said, “those most frequently re- 
ported might directly or indirectly be re- 
lated to lower manufacturing costs. Im- 
proved railway and power service has also 
been beneficial in the development of 
these cities.” 

Within the past five years electrical 
power has become available for the first 
t'me to 4,000 towns and villages formerly 
without service. These small towns have 
the same quality of 24-hour electric service 
formerly enjoyed only by large cities. 
They also have unlimited electric power 
supplies available to them to meet the ex- 
panding demands incidental to the 
growth of their community. Factories 
can locate in a small town supplied with 
electric power from an interconnected 
system confident that they can have de- 
pendable electric service. 


Conventions To Be Held 


In September 

Sept. 1—Schoellkopf Company, Sales 
Conference. 

Sept. 6-7—W. E. Easterwood, Jr., 
Sales Conference. 

Sept. 11-13—Texas Restaurant Assn. 

Sept. 22-24—Tenth District, Interna- 
tional Advertising Assn. 

September — Prather-Cadillac Com- 
pany, Dealers’ Meeting. 

September — State Baptist Executive 
Board Meeting. 


SES 


The largest number of Indians ever en- 
gaged in battle with Americans was at 
the first “Dobe Walls” fight in 1864, ac- 
cording to Judge R. C. Crane, Sweet- 
water historian. 

OD 

Texas has 34 cities with population of 
more than 10,000 and is fifth among the 
States with an estimated population of 
5,487,000. 

OD 

Of the 13 sizable rivers in Texas, eight 
have their watersheds entirely within the 
State. Runoff water in the Canadian and 
Red goes into other rivers and then into 
the Gulf of Mexico; the others empty di- 
rectly into the Gulf. 


Sy 


The Texas Railroad Commission was 
created in 1891. 








LEAKE, HENRY, 
WOZENCRAFT & FRANK 
' ATTORNEYS AT LAW 
Suite 604 Magnolia Building 
DALLAS, TEXAS 


Sam A. Leaxe, W. T. Henry, Franx W. 
Wozencrart, Josepn D. Frank, 
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Harotp H. Younc 
General Civil Practice 


Representative References: 
NEW YORK 


Radio Corporation of America 
Metropolitan Life Insurance Company 
The Bradstreet Company i 
Charles Broadway Rouss, Inc. i 
CHICAGO 
James B. Clow & Sons 
National Life Insurance Company of the United 
States of America 
ST. LOUIS 
American Naticnal Assurance Company 
John E. Mitchell Company 
DALLAS 








Sanger Bros., Inc. 

Oriental Oil Company 

American Life Insurance Company 
Graham-Brown Shoe Company 
Any Dallas Bank 








S. Koenigsberg 


Inc. 


130614 Main St. 
Tailors and 
Importers 


Makers of Men’s Fine 
Wear Exclusively 


Now Showing 
Latest Importations for Fall and Winter 








ZUBER.& ZUBER 
Wholesale Collections 


408 Santa Fe Bldg. 
Established 1918 
C. B. ZUBER F. M. ZuBER 























W. E. CALLAHAN 
CONSTRUCTION COMPANY 


W. E. Callahan, President 
H. F. McFarland, Jr., Vice President 
Paul Grafe, Vice President 
Wm. McCormick, Secretary-Treasurer 
General Office, 708-9 Kirby Bldg. 
Dallas, Texas 



























Drainage, Irrigation, Railroad, Levee 








* BUSINESS SUCCESS ° 


depends very largely on proper business 
training. The METROPOLITAN BUSINESS 
COLLEGE has been the leading Commercial 
College of Texas since 1887—42 years of 
faithful service in preparing and placing 
worthy young men and women in good office 
positions. Why not capitalize on the train- 
ing and reputation of our influential school ? 
Day and night. Enter any time. Phone 


@ 2-3534. Dallas, Texas. . 


eee 


Cannon Ball Towel 
Supply Company 
2009 Orange St. Dallas, Texas 


Everything Furnished in the 
Towel Supply Line 








SERVICE UNEXCELLED 


Phone 2-2736 





DALLAS 
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Business Exhibit 


A permanent exhibit of building mate- 
rials, equipment and manufacturers’ pro- 
ducts of all classes of buildings is being 
sponsored by W. W. MacGruder of 
Hansen-McGruder, Inc. 

The exhibition, known as the Dallas 
Builders’ and Manufacturers’ exhibits, 
has temporary offices at 5020 Bryan 
Street, pending the erection of a special 
building. The new building will be of the 
mission type with through ventilation and 
skylights. | Permanent exhibits will be 
built into the building—specific types of 
windows, doors, ventilators. This will 
give visitors an opportunity to more ac- 
curately compare materials shown at the 
exhibition. H. B. Thompson is architect 
for the new building. 

This exhibit will be on a par with those 
of Chicago and New York, Mr. Mac- 
Gruder said. The Dallas exhibition will 
be patterned after that at New York, 
with several improvements. 

The main purpose of the novel arrange- 
ment is sales promotion. Prospective 
builders can see there the various mate- 
rials that could be used in their construc- 
tion work and can choose intelligently 
types best fitted for their peculiar jobs. 

Dallas is the key city of the Southwest, 
Mr. MacGruder said in announcing the 
plans for the exhibition. “This is especial- 
ly true in the building material industry,” 
he said. “As I felt that Dallas is now and 
will continue to be the leading city of this 
territory, it is but natural that I should 
decide upon this as the center of my 
activities.” 


oe ee 


Your Town 


IF YOU want to live in any kind of town 
Like the kind of town you like, 

You needn't slip your clothes in a grip 
and start on a long, long hike. 

You'll only find what you left behind, 
For there’s nothing really new. 

You knock yourself when you knock 

your town-— 

It isn’t your town, it’s you. 


Real towns aren't made by men afraid 
Lest somebody get ahead. 

If every one works and no one shirks 
You'll raise a town from the dead. 

If, while you make your personal stake, 
Your neighbor makes his, too, 

Your town will be what you want to see. 
It isn’t your town, it’s you. 
From a publication of the 
Regina Board of Trade, Sackatchewan. 


AUGUST 1929 





Sa Me 0% SH SH HH MH Me OMe MH MH SMH— “SH—_ Mn Me— HT 





Increasingly Important 


in Dusiness vy 


eae RECKONED, Speed 
is one of the most important 
factors in modern business. Witness 
the increasing use of air mail, tele- 
phone and telegraph and many an- 
other method of speeding up busi- 
ness. Likewise when the present-day 
business man wants printing he usu- 
ally wants it in a hurry, yet for this 
he cannot afford to sacrifice quality 
and the looks of the job. Further- 
more his printing—whether it be a 
house organ to establish good-will or 
a direct advertising campaign to in- 
crease sales, or any other form— 
must possess the merit and ability to 
perform its appointed task in 
the shortest possible time. . 


Telephone 
7-1174 





¢ ie PuBLicaTIOn House is 
equipped to produce quality 
printing with the greatest speed 
permitted by the nature and in- 
tricacy of the work. Almost daily 
our presses are run on expensive 
overtime that a customer who wants 
his job earlier than expected will not 
be disappointed. Twenty-four hour 
service is regular procedure in the 
Texas Sales Circular Company 
(division of T. P. H.) supplying 
newspaper’size circulars to mer- 
chants of five Southwestern States. 
Other departments run almost as 
rapidly, yet always producing supe- 
rior printing which must meet 
the approval of our customers. 


2500 McKinney 
at Fairmount 


Texas Publication House, Inc. 
Dallas 


OK DgS 038 DIS OAD OFS OM 04S OBS OD OD OS OS BBS BB OX 


Page 25 


















































ie 





ee. Em ee carne 



























































7" the Wide- 


Open Spaces 


Dispensers of Natural Gas 


Industrial UNIT HEATER 


for Shops, Factories and Warehouses 


Swings from ceiling or wall, and gen- 
erates its heat on the spot. 
forces the warmed air into every 
nook and corner of the place. 


THE DALLAS GAS COMPANY 


A fan 





















Hanway & 


Martin Stationery Co. 
Legal Blanks 
“Service That Satisfies” 


112 Poydras St. Phone 2-1992 


Williams 


JAS. L. HANWAY 


Insurance in all 


its Branches 


208 Central Bank Bldg. 


Phone 2- 


515 Republic Bank Bldg. 


3822 


Tel. 2-1659 


W. J. POWELL 


Consulting Engineer 


City Planning 


and Zoning 


Public Utility Rates and Valuation 
Municipal Engineering 


COMPANY 
TYPEWRITERS 
1606 Commerce 


2-3026 ~=Dallas 





Texas Press Clipping Bureau 


Athletic Club Bldg. 


Established 1910 


DALLAS, TEXAS 


Every Business Man read 
the newspapers with min 
alert for any information 


CLIPPINGS 
REPORTS 


that may affect, directly or indirectly, his 


own problems. 


Occasionally he comes across something of 
real advantage. If he should read all the 
newspapers in his territory, of course he 
would encounter many more such items; 
but this would be impossible. 

Let us send you what you are interested in 
from Texas papers—we read them all, big 


and little. 


SCHOOLAR, BIRD & 
COMPANY 


C. H. Schoolar, C. P. A., President 
George H. Bird, Sec’y & Treas. 


Established in the Southwest 
Twenty-two Years 


AUDITS 


SYSTEMS 


TAX SERVICE 


Santa Fe Building 


Dallas, Texas 





National Prospects Are Good 


The second half of 1929 begins with 
business and industry exceptionally ac- 
tive, and with business sentiment more 
than unusually optimistic. There are sev- 
eral reasons for this prevailing optimism. 
First, and most important, is the fact that 
most lines of business, and particularly 
those relating to metal manufacturing, 
are still operating at high speed after con- 
cluding a half year in which probably 
more records of business and finance have 
been broken than in any previous half 
year since 1923. 


The second reason for the general feel- 
ing of confidence is that during the month 
of June stock prices advanced so far as 
to cancel the serious decline of the pre- 
vious month, and then continued to move 
up until nearly all the well recognized 
averages have made new high records. 
Advancing stock prices always result in 
cheerful business sentiment, and they 
have done so this time in marked degree. 
It is probably fair to add as one of the 
reasons for the present hopeful state of 
business attitude the observation that bus- 
iness men, and bankers, and speculators 
have rather generally reached the conclu- 
sion that the Federal Reserve authorities 
have definitely accepted defeat in their 
long struggle to regain control over the 
credit situation. 


Interest rates are still abnormally high, 
and it seems probable that they will re- 
main high during the months just ahead, 
although there is much informed opinion 
to the contrary. However that may prove, 
the fact remains that so far the high pre- 
vailing rates for credit have done little 
apparent harm to business. 


The outlook for the second half year 
seems favorable, and in no small degree 
this is the case because business sentiment 
is so generally cheerful that it seems able 
to carry trade, and industry, and even 
transportation forward at high levels of 
activity for some months yet to come 
by the very momentum of its optimism. 
If agricultural prospects continue to im- 
prove, as now seems probable, and if the 
stock market will exhibit ever a slicht 
degree of prudent restraint, which seems 
less probable, the outlook for the second 
half year promises to continue to be 
bright. 


DALLAS 
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Furniture Stores Sold 
The Texas Furniture Company of 
Dallas and five other Texas stores of the 
same chain were sold by B. R. Anderson, 
founder and owner, to F. F. Hoffman of 
Dallas, George F. Howard, Jr., of San 
Antonio and J. S. Curtis, also of San 
Antonio. The new chain is incorporated 
as the Texas Furniture Stores Co. and is 
capitalized at $500,000. Headquarters 
will be in Dallas. 
DOOD 


Kind Words 


‘The Dallas Chamber of Commerce 
stands pre-eminently the most powerful, 
important and efficient factor in the de- 
velopment of the entire State of Texas. 
It lends its organization to many of the 
smaller communities in the State, recog- 
nizing that the prosperity of Dallas de- 
pends upon the prosperity of the entire 
Dallas territory. This work has produced 
satisfactory results and created a bond be- 
tween the outside and the inside which 
has been mutually beneficial."—J. K. 
Hexter, in an article written especially 
for The Dallas Journal. 
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A Rich State 
Texas wealth is increasing at the rate 
of $1,400,000 a day or $507,000,000 a 
year, according to recent announcement 
of the State Comptroller of Public Ac- 
counts. Taxable values for the current 
year are $4,144,446,118, an increase of 
$169,036,982 over last year. 
This is the first time in history that 
Texas wealth has passed the four billion 
mark. 


SOvorwy 


Film Exchange Building 


A $100,000 film exchange building wil! 
be erected by Warner Bros. on Park Ave- 
nue at Young Street immediately, to 
house the Dallas offices of First National 
Pictures, Vitaphone and the M. Witmark 
& Sons Publishing House. This announce- 
ment was made by T. B. Wildman, Dal- 
las manager for Warner Bros. 

DOOD 

In the 1920 census Texas had 805,903 
citizens of foreign white stock, which in- 
cludes foreign-born and those of foreign- 
born parentage. Of these nearly half— 
360,519—were foreign-born. 
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Higginbotham’s Illustrated... . 


PHOTOGRAPHS 


TELL THE STORY 


(5 New Ba.pwin Rapio has just been an- 
nounc:d. The Baldwin Radio is manufactured 
by the Baldwin Piano Company, the World's largest 
manufacturers of fine pianos, and the new radio will 
be consistent with the artistic quality of the Baldwin 
Piano. 


As soon as the new Baldwin Radio was received at 
the Dallas store of the Baldwin Piano Company, we 
were called to photograph it. This firm knew of the 
distinctive quality of our work, and that was enough. 
We are constantly being called to photograph items 
made north and east. The Southern distributors 
know that we “Photograph the selling points in the 
picture.” 





L. J. Higginbotham Photo Adv. Co. 


1003 Camp Street Phone 7-5234 
LET US DO YOUR PHOTOGRAPHING 
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When You Think of Safes 





J. L. BURGESS L. E. ELLIOTT 
SREY 9B BRUNE 7 
j W. H. WHITE ABBEY BROS. 
Herring-Hall-Marvin Dealers 
BURGESS, BURGESS, 1615 Bryan Ph. 2-5065 
CHRESTMAN & BRUNDIDGE —EE ‘ 

















FRED L. LAKE & CO., Inc. 
RUBBER STAMPS 
CONVENTION BADGES 


Attorneys 
1106-1112 Southwestern Life Bldg. 
General Civil Practice 







Specialties— 
Corporations, Insurance, Machinery 
and Real Estate Practice. 





“Zia 
STENCILS—SEALS 





3 oe 1015 Elm St., Dallas 
—~ . | FRANK ROGERS 





Photographs For All Purposes 
1304 Elm Street 
Phones 2-8026, 2-8027 


Py accommodate 
Our customers 
in an emergency 






Stellmacher & Clark, Inc. i 


Advertising Typographers 
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a Before Buying Printing--It’ ! Pay 


Phone 2-6881 2715 Elm St. 
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“MAGNET” 
DISPLAY UNITS 


Adjustable to Any Size Booklet or Folder 








All Each 
: Shelf 
eee 10 Inches 
Are High 
dita Dividers 
6 Inches 
Wide High 
Catalogs and Particulars Mailed 
on Request 
HANSEN-MACGRUDER 
Incorporated 
5020 BRYAN STREET 
Phones 8-1088 - 2-4085 
Bee: 
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Representatives and Dealers Wanted 








The service 
you buy 
from us is 
based on 
forty years 
of 
experience 
Our 
facilities 
unequalled 
in the South 


We have very desirable office space 
arranged with warehouse or exhibit 
space adjacent thereto. 


Dallas Transfer & Terminal Warehouse Co. 


SECOND UNIT, SANTA FE BUILDING DALLAS 


INTERNATIONAL 
TRUCKS 


INTERNATIONAL HARVESTER COMPANY 
OF AMERICA 
(INCORPORATED) DALLAS 


405 SECOND AVE. 








“Natural-Born Civic Spirit’ 


“Dallas’ cordiality (to visitors) is not 
company manners. Rather it reflects a 
natural-born civic spirit taking advantage 
of a golden opportunity.” 

Thus editorialized the editor of Rotary 
Magazine after a visit to Dallas “A 
Friendly City in a Friendly State,” during 
the international convention here last 


May. 
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Junior Chamber Directors 


All That Name Implies 


Being as it is, the Civic Department of 
the Dallas Chamber of Commerce and 
providing a practical training school in 
chamber of commerce work for its mem- 
bers, the Dallas group follows rigidly their 
policy of keeping a majority of members 
busy in some phase of organization activ- 
ity. Beginning with the Board of Direc- 
tors, the officers are assigned a number of 
projects from the agreed program of work 
with several directors actively engaged in 
the supervision of respective projects and 
reporting to the officer under whom his 
assignment falls. The result being that of- 
ficers compete, in a way, to keep their 
branch of organization work up to form 
and are necessarily more insistent with 
the directors under their supervision. 

The following assignments have recent- 
ly been approved by the board: 

Ed. A. Herzog, State Fair Work. 

N. A. Easter, Business Contacts and 
Public Safety. 

Archie E. Hunter, Membership. 

Henry Dorsey, Jr., Meeting Attend- 
ance. 

Colby E. Smith, Jr., Organization 
Meetings. 

Harry L. Atkinson, Educational Work, 
Fire Prevention, Civic Clean-Up. 

S. G. Oprendek, Athletics. 

Sig H. Badt, Publicity. 

Harry B. Merrill, Welfare Work. 

Geo. Ashley Brewer, Jr., Radio Pro- 
grams and Transportation. 

James H. Newett, Historical Work, 
Museums, etc. 

Alphonso Ragland, Jr., Aviation. 

Lloyd E. Elliott, Legal Adviser. 

Theo. E. Jones, Speakers’ Bureau. 

Leslie S. Hauger, Weekly Publication. 


DALLAS 
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Beautiful Building Cup 
Awarded 


The 1929 winner of the Dallas Retail 
Merchant’s Association loving cup for 
the most attractive new downtown build- 
ing was won this year by Neiman-Mar- 
cus Beauty Shop. 

At a formal presentation of the cup 
Sam Hargreaves, chairman of the down- 
town beautification committee of the as- 
sociation complimented Stanley Marcus 
on his contribution to the city. 

This will be an annual award and the 
Retail Merchant’s Association will also 
offer an annual prize for the most attrac- 
tive remodeled building in the most at- 
tractive remodeled building in the down- 
town district. 

The competition was suggested by the 
Dal'as Chapter of the American Institute 

f Architects, and a comm‘ttee from the 
chapter, consisting of Ralph Bryan, chair- 
man, Thomas D. Broad and A. E. Thom- 
as formed a jury, together with Mr. 
Hargreaves, W. A. Lotz and George H. 
Paul from the Retail Merchant’s Associ- 
ation, to determine winners. 

Herbert M. Greene, LaRoche & Dahl 
were architects for the Neiman-Marcus 
Beauty Shop. Honorable mention in the 
new building classification went to the 
Southwestern Bell Telephone Building, 
Lang & Witchell and I. R. Timlin, asso- 
ciate architects. No award was given 
this year in the most attractive remodeled 
building class but the following were giv- 
en honorable mention: Palace Theatre, 
sravens & Mayger, Chicago, architects; 
Nisley Shoe Co., Howard Dwight Smith, 
Columbus, Ohio, architect, and the Little 
Book Shop, Henry Coke Knight, archi- 
tect. 
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In foreign-born, Mexico led with 249,- 
652. Germany was second with 31,062 
and Czecho-Slovakia third with 12,819, 
although counting England, Wales, Scot- 
land and Ireland the English-Scotch-Irish 
were really in third place with 14,124. 
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ASSORTMENT 
NEWAND USED 


‘OFFICE FURNITURE EXCHANGE 






310 N. AKARD STREET —- TELEPHONE 7-1220 














HARRY BENNETT 
(Successor to RAYMOND STuDIO) 
COMMERCIAL PHOTOGRAPHY 


2108 McKinney Ave. Phone 7-4906 


We photograph anything anytime 


Phone 2-9288 


For Competent 
OFFICE HELP 


EMPLOYERS SERVICE BUREAU 


405 Santa Fe Bldg. 
8 Years in Dallas 
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Industries Bldg. 


2-8084 





107 Construction 











JOHN SCHWARZ 
Phone 2-5708 
DALLAS 

TYPEWRITER 

& SUPPLY CO. 
Standard and 

Portable Typewriters 

1519 Commerce St. 


















Office Phone 
17-5561 


HENRY NUSS 
BOOKBINDER 


and 


PAPER RULER 


Loose Leaf and Binders 


416 South Ervay Dallas 


PHOTOSTAT PRINTS 


Facsimile Copies at Original Size, Enlarged or 
Reduced of any Written or Printed Document, 
Legal and Commercial Papers, Letters, Drawings, 
Maps, etc. 

JNO. J. JOHNSON 


1912 N. St. Paul St. 2-8067 


Passenger , fp Freight 


ieawitiacs Co. 


Southwestern Representatives 


SAN ANTONIO 
DALLAS 


HOUSTON 
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The Southwest has the 


NATURAL GAS 


that industry needs 


ANUFACTURING in most lines has 

always followed fuel resources—be- 
cause heat is the heart of industry! Natural 
Gas is one of industry’s most sought after 
fuels—because it is cheap, clean, flexible 
—and the Southwest leads the United 
States in the production of natural gas. 
Lone Star Gas Company, as the South- 
west’s largest distributors of natural gas, 
is doing everything within its power to 
promote the increased industrial utiliza- 
tion of the rich resource of natural gas 
for the benefit of the more than 200 
communities served by its pipe lines. We 
welcome the opportunity to co-operate 
actively with any communities seeking 
industrial expansion. 


GAS 





af 
e*+PIPED FROM THE 
WELLS TO YOUR CITY 


Lone Star“Gas Co. 
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WHO’S WHERE IN 
DALLAS 


This advertisers index is published as 
an aid to the reader, but the pomers 
assume no responsibility for errors 0: 
omissions. 





Abbey Brothers 
Adleta Show Case & rixture Mfg. Co......... 
American Beauty Cover Co........-....-- ca 
American Exchange Bank .......... dso 3 
Askew Office Furniture Exchange....... .......... ) 
Atlas Metal Works 20 
Bennett, Harry 29 
Brown Cracker & Candy Co..............0--e0s0+. ) 
Boyd Printing Co. 5 
Burgess, Burgess, Ch-estman & Brundidge 27 
Callahan Construction Co.............:cssssssseee 24 
Cannon Ball Towel Supply Co...................-- 24 
Carter, W. F., Jr. 26 
City and County of Dallas Levee re ove: 

WONG TINIE osc nciicscccccrscomns » 16, 17, 18 
Curtis-Cowan-Van Huss, Inc. ............-.0+:00-++ 19 
Dallas Art Glass and Mfg. Co... 
Dallas Morning News 
Dallas Gas Company.. 
Dallas Label & Box Works 
Dallas Power & Light Co.................... 
Dallas Transfer & Terminal Warehouse Co. 28 









































































































© 29 
Dorsey Company 32 
Ediphone 23 
Employers Service Bureau...............0---s0cs-++ 29 
Ewing, S. L 26 
John G. Fleming & Sons.............0--sescccsssccsee 20 
Grace, Tom W 26 
Geyer Printing Co. 27 
Hall Curtain Corp. 20 
Hansen-MacGruder 28 
Hanway & Williams 26 
Hesse Envelope Company .............-..0.cc-esse-e+« 20 
Higginbotham, L. J., Photo Adv. Co......... 27 

unter Hayes Co. 29 
International Harvester Co... Sihaton. ee 
International Travelers Assurance Co........... 30 
Johnson, John J. 29-30 
Kennedy Machine and Brass Works.............. 21 
Koenigsberg, S. 24 
Lake, Fred -L. 27 
Leake, Henry, Wozencraft & Frank, Attys. 24 
Lone Star Gas Co. 30 
Martin Stationery Co. ...........-.ccscccccccsoceevece 26 
Merchants Building Corp......... 22 
Metropolitan Business College 24 
Montgomery’s Photographers 22 
Mosher Stcel & Machinery Co.. eet: 
Myers, Noyes & Forrest. 24 
Nuss, Henry 29 
Oak Cliff Paper Mills. 21 
DMN OR scccttaricsspicbchrecacetiavaaccacsabienencatans 22 
Penniman, Inc. 2i 
Powell, W. J. 26 
Prendergast, A; < 24 
Republic National Bank .................-ceeccesees++ 24 
Rogers, Frank 27 
Safety Tire Co. 22 
Schoolar-Bird 26 
Schepps-Kleber Baking Co............0..-se-escee-++ 21 
Stewart Office Supply Co... es 8 
Stellmacher & Clark, Inc............. 27 
Southwestern Bell Telephone Co... ma 
Southwestern Blue Print Co......... -. we 
Texas Press Clipping Bureau..... sn 
Texas Publication House, Inc.............0--0--++ 25 
White Engraving Co. 21 
Zuber & Zuber 24 

















Life, Health and Accident Insurance by 
an Old Line Texas Stock Company 


The I. T. A. has paid nearly 
$2,000,000.00 in benefits to 
policyholders or to their de- 
— since organization 
— of our quarter of a 
insurance service. 

















in 1903. We are 
century of unexcelle 


INTERNATIONAL TRAVELERS 
ASSURANCE COMPANY 
Dallas, Texas 


PRICE CROSS, President 
BEN HAUGHTON, Sec’y-Treas. 
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Tue United States is de- 
veloping a new civilization. 
The telephone is an indis- 
pensable element in it. The 
Bell System is building 
ahead of the growth of this civili- 
zation. In 1929 the telephone 
budget for land and buildings is 
54 million dollars, with new build- 
ings rising in 200 cities. New equip- 
ment for central offices will cost 
142 millions; exchange lines 120 
millions; toll lines 119 millions. 
The Bell System’s total expen- 
diture for plant and service im- 
provements this year will be 559 
million dollars. 





SOUTHWESTERN BELL TELEPHONE COMPANY 





This 1s the telephone’s job and goal 


This outlay is required be- 
cause the telephone is a 
universal servant of this 
democracy. Business uses it 
to create more prosperity. 
Homes use it for comfort and pro- 
tection, for keeping friendships 
alive and enriching life. Its gener- 
al use enables each personality to 
extend itself without regard to 
distance. 

The telephone ideal is that any- 
one, anywhere, shall be able to 
talk quickly and at reasonable 
cost with anyone, anywhere else. 
There is no standing still in the 
Bell System. 
















“We Thank You...ceMr. Rockett” 


“ ... the services rendered by your Above we illustrate one of the ex- 
good company in equipping our offices ecutive ofhces of the Hope-Mills 
with new rugs and furniture is greatly Advertising Agency, which we re- 
appreciated. cently equipped. 


We consider that we have made a The foregoing statement by Mr. Mills 
real investment.” needs no comment. 


Manufacturing Stationers, Lithographers, Printers, Office Outfitters 


THE DORSEY COMPANY 


The Business Man’s 1000-2 Commerce Street 
Department Store DALLAS - - - TEXAS 














